
                 has been successful in every 
channel, segment and size
• Made with premium, not-from-concentrate juices

• Fresh-squeezed taste experience

• Unique and distinctive carafe that pops on the shelf

                ... a billion dollar brand in just 8 years 
• CPG companies take on average 16 years to build a 

billion dollar brand...Simply did it in 8 years!
• Nearly 1 in 4 households enjoy a Simply product

• 200% increase in consumers buying all key flavors

• Larger than Florida’s Natural, Welch’s, Cheetos & Heinz

                 is significantly investing in 
consumer marketing to increase 
awareness, trial and household 
penetration

Media spend will increase in 2010
• Yearlong - TV, Print, Digital Media

• FSI

• Shelf Talk

• Catalina
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single serve outsells our competition

US Convenience Retail
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